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Source: Household Income and Basic Amenities Survey Report 2012, DOSM 4 

In 2012, the income class for bottom 40% households is less than RM3,050; middle 40% is 
between RM3,051 – RM6,947 and the top 20% is greater than or equal to RM6,948 
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About 40% of Malaysian households are in Bottom 

of Pyramid (BOP) earning less than RM3,050/month 
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While Malaysia’s poverty reduction  
has been remarkable… 



Income Gini Index Map 

6 Source: World Development Indicators, various years, World Bank 

… income inequality remains an issue 
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Malaysia has moved from agriculture-based country to 
industrialised country during the late 20th century 

 Government promotes private enterprise and 

ownership in the economy  
 

 Economic direction of the country is heavily 

influenced by the Government though five years 

development plan 

1960s 1990s 2000 



SME Development 
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SMEs are the backbone of the economy  

35.9% 

 
17.8% 65% 

 

  

 

9 Source: Department of Statistics Malaysia and SME Corp. Malaysia 

97.3% (645,136) business establishments 

in the country are SMEs 

SMEs cut across all sectors of the 

economy 



Corporate Vision and Mission 
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VISION 
PREMIER 

organisation for 

development of 

progressive SMEs to 

enhance wealth 

creation and social 

well-being of nation 

MISSION 
Promote  development 

of competitive, 

innovative & resilient 

SMEs through 

effective coordination 

& provision of 

business support 

SME Corp. Malaysia established under Small Medium Enterprises Act 1995     

(ACT 593) as the single dedicated agency to formulate overall policies & 

strategies for SMEs and to coordinate programmes across all related Ministries 

& Agencies  
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Council established in 2004 

Chaired by PM, members 14 
Ministers & heads of key agencies 

Roles and Responsibility 

Provides direction for comprehensive 
development of SMEs across all sectors 

Formulates broad policies and strategies 

Oversees coordination and ensures 
effectiveness in policy implementation 

• SME Definition & Statistics 

• Central Coordinating Agency 

• Centralise HR development  

• Information dissemination 

• New financial products 
(guarantees, microfinance) 

• Financial infrastructure 
(transformation of DFIs, Credit 

Bureau, SDRS) 

• Long-term policy – SME Dev 
Framework, SME Masterplan 

 

Progress 

Note: NSDC refers to National SME Development Council 

SME development was accorded high policy attention 
10 years back with the establishment of NSDC  
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SME Corp. Malaysia as the Central Coordinating Agency  

Formulate  

policy & undertake 

economic   

assessment 

One Referral 

Centre 

Secretariat to NSDC 

Coordinate 

programmes &  

policies 

NSDC 

Ministries & 

Agencies 

SMEs 

Chambers & 
Industry 

Associations 
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Our Roles & Functions 

Formulation of Policies 

and Coordination of  

SME Programmes 

Business Advisory 

& Support 

Secretariat to 

National SME 

Development 

Council (NSDC) 

One Referral Centre 

for SME Related 

Information 

Management of SME 

Related Data and 

Information 

Functions 



Entrepreneurship was promoted through 
Tunas Usahawan Belia Bumiputera (TUBE) 

IMPLEMENTATION 

MODEL 

1 – 31 JULY 2015 
https://tube2.smecorp.gov.my 

10 locations 

(PLKN camps across the nation) 

7,442 
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RM8.25 million 
(~RM18,623 average per co.) 

623 jobs created 

 

443 business registered 
(99.0%) 

 
 

448 participants 

Accumulated Sales 
Value 

(Jan – June 2015) 

Total Job 
Opportunities 

Snapshots of  TUBE 1.0 Achievements                           
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BIDAI SOLUTION SDN BHD (Bangi)  

Rafidah Baharin, 
accounting graduate 

 
Supplying interior 

design materials 
 

Employ 4 workers 
 

Monthly income : 
RM4,000 – RM5,000 

 
Contract value 

ranging from RM100 
to RM16,000 

Success stories from TUBE 1.0  
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AWANG GONENG ENTERPRISE (Batu Caves)  

Mohd Syafiq Yusof,   
IT graduate 

 
Monthly income : 

RM4,000 – RM5,000 
  
Produce 10kg of 

keropok lekor per day 
 

Marketing through    
on-line platforms 

Success stories from TUBE 1.0 (cont…)  
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BT PEST TERMINATE (Kota Kinabalu)  

 
Charlonitta Richard,      

a former private 
company worker 

 
Pest control business 

in Sabah  
 
Now has 72 contracts 

from Government 
departments, schools, 
restaurants, shopping 
complex  

 
Monthly income : 

RM10,000 – RM12,000 
 

Success stories from TUBE 1.0 (cont…)  



Other Initiatives 
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Micro Enterprises 

of level 3 & below 

(M-CORE) 

SMEs 2-star 

(SCORE) and 

above 

BAP 

E² 

Diagnose and identify strengths 
& weaknesses of SMEs  

Business advisory and  

recommend action plan 

Capacity 
Building 

Financial 
Assistance 

In collaboration with 

In collaboration with 

Monitor & 
Evaluate 

Enhance capabilities of 
SMEs through 
improvement activities 
which partly funded under 
the grant scheme 

Create critical mass of dynamic, 
competitive & resilient SMEs 
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Soft Loan  

Scheme 

Holistic capacity dev programme through BAP & E2… 

BAP: Business Accelerator Programme 
E2: Enhancement & Enrichment Programme 
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• Diagnostic tool 
to assess 
performance 
and capabilities 
which is used 
to rate and 
enhance 
competitive-
ness of SMEs. 

 

• Developed in 
August 2007. 

 

• Identify 
strengths and 
weaknesses    
for 
improvements. 

• Selection 
criteria for 
potential 
business 
linkages. 

 

• 0 – 2     : 
Very basic 
business 
operation 

• 3 – 5     : 
Competitive 
and export-
ready       

SME Competitiveness Rating for Enhancement 
(SCORE) 
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Comprehensive 

systemised 

evaluation 

How does it look like? 

Analysis:  

Weak in financial capability 

 

 

Assistance:   

Requires training in financial 

management & improvement 

in quality management 

Radar Diagram with 7 Parameters 
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Assessment for microenterprises using  
M-CORE 

Radar Diagram with 4 Parameters 

Analysis: 

Low in business capability.    

 

Assistance: 

To provide hand holding assistance, 

enhance productivity and capacity 

 

A comprehensive 
diagnostic tool to 
enhance 
competitiveness of 
Micro Enterprises 
developed in February 
2010 

Level 1:  
Basic business operations 
Level 2:  
Average & has a 
potential 
Level 3: 
Complete the criteria  

Identify strengths and 
weaknesses for 
improvements 

M-CORE Objective Characteristics 
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BASED ON  ͚CON SULTIN G BASED LEA‘ N IN G 
FO ‘  ASEAN  SM Es͛  ;CO BLASͿ  

Local SMEs    Students 

University 

(Academia) 

Local & 

International 

Networking 

 The SME – University Internship Programme is an initiative to link SMEs (Start-Ups and 
Rural) to universities to upgrade the SMEs capacity and capability.  
 

 The synergy between the Industry and University is also meant to give opportunities for 
students to apply their knowledge in the real business environment and learn best business 
practices.  

In this case study, the group recommended a laundry shop to improve and 
diversify its storage system and enhance productivity 

BEFORE 

AFTER 

A Focus Group will evaluate and 

recommend improvements. 

SME- University Internship  



•1 mini semester (3 months) Training duration 

 

Module 1: World-Class SMEs Leadership & Managing 

                     Performance  
 

Module 2: Right & Responsibilities of Employers 
 

Module 3: Creative Marketing and Business Success 
 

Module 4: Accounting & Financial Management  
 

Module 5: Entrepreneurship and Business Networking 
 

Module 6:Business Opportunities, Growth and Modeling 

Module 7: Law & Ethics 

Module 8 : Operation & Quality Management 

Interactive Semi-Coaching Semi -Consulting SMEs Case Study 

TRAINING APPROACH : 

OBJECTIVE MECHANISM DESIRED IMPACT 

To improve 

entrepreneur-ship skills 

among the 

entrepreneurs through 

specific Training 

Programes based on the 

Training Model of  Japan 

SME University. 

Specific Training 

programme modules 

which includes case 

study assignment & 

sharing of experience of 

success entrepreneurs. 

Develop capable 

entrepreneurs that will 

drive diverse 

management innovation 

and creativity in 

developing business 

acumen. 

B 

E 

N 

E 

F 

I 

T 

S 

 

Understand what it takes to be a national, 

regional and global enterprises; 

 

Develop and cultivate a positive culture 

within the company; 

 

Explore various diagnostic business tools to 

cope with a dynamic business environment;  

 

Refine the business plan of the company. 

 

 

Structured learning opportunity in 

universities - aims at developing 

capable CEOs of SMEs to experience 

and gain knowledge on 

entrepreneurship and business tools 

from theory and methodology to 

applied skills. 

Enhancing business acumen of SME owners 

SME@University Programme  

30 



Encouraging Cashless Transactions 
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Available 

information 

channels 

Business Advisory Services 

Info Centre - Info Line 
(1-300-30-6000) and  
Info Email 
(info@smecorp.gov.my) 

Pocket Talk 

Resource Centre 

ORC Link in collaboration 
Government  Agencies 
and other parties 

SMEs premier referral centre on programmes 
and initiatives 

37 



Level 4, Block B 

Platinum Sentral 
KL Sentral 

Johor Bahru 

Ayer Keroh 

Seremban 

Kuantan 

Kuala 

Terengganu 

Kota Bahru 

Kuching 
Ipoh 

Alor Setar 

Kota 

Kinabalu 

Seberang 
Perai 

Outreach and hand holding at 11 states offices…  

 
3 main functions of states 

offices: 
• Education and awareness 
• Support implementation 

of SME programmes 
• Surveillance  
 38 



Improvement 

on Business 

Operations 

Corporate 

Diagnosis using 

SCORE 

Application 

guidelines for 

SME 

Development 

Programmes 

Professional and qualified personnel 
available … 

Business 

Counselors 

Business 

Coaches 
SEAP 

Financial 

Counselors 

39 



Long-term agenda 
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SMEs to contribute more 
significantly to economic 

development 
Contribution of SMEs to GDP in Malaysia 
is much lower (33%) than:  

• other middle-income nations (average 
of 39%); and 

• high income-nations (average of 51%) 

and to move up the value 
chain 

SMEs currently concentrated in 

low value-added activities 
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Going forward, SMEs important to achieve growth 
targets and socio-economic agenda of the country 



Market Access 

SME Development Framework 

Goals 

 
Increase 
business 
formation 

 

 
Intensify 

formalisation 
 

 
Expand number 
of high growth  
and innovative 

firms 
 

Raise 
productivity 

Reliable 
Database 

Monitoring & 
Evaluation 

Effective 
Coordination 

Effective Business 
Services 

 
Innovation & Technology 

Adoption 
 

 
Human Capital 
Development 

  Legal & Regulatory 
Environment 

Access to Financing 

Infrastructure 

Globally competitive SMEs across all sectors that enhance wealth 
creation and contribute to the social well-being  

Vision 

Focus 
Areas 

32 

Action Plan 

Institutional 
Support 

New SME Development Framework for innovation-led  
and productivity-driven growth 



Other 
Measures 

Completion of Integrated 
trade system (single window) 

Bankruptcy Law to give 
entrepreneurs 2nd chance 

Review SME taxation policy 

Synchronise measures on 
productivity enhancement 
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HIPs 

Integrate of 
business 

registration 
& licensing 

Technology 
Commercia-

lisation 
Platform 
(TCP) 

SME 
Investment 
Programme 

(SIP) Going 
Export 
(GoEx) 

Programme 

Catalyst 
Programme 

Inclusive 
Innovation 

4 Thematic 
Measures 

Resource pooling & 
shared services 

Create demand for SME 
products & service 

Reduce information 
asymmetry  

Building capacity & 
knowledge 

East 
Malaysia 

Improve connectivity & 
basic amenities 

Review restrictive laws & 
policies 

Ease market access 

1 2 

3 

4 

6 High Impact Programmes 
(HIPs) 
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SME Masterplan as the “game changer”- outlines 
6 High Impact Programmes & other initiatives 



• Promote rural transformation 
• Improve business environment for SMEs especially in rural areas 

• Increase the innovation pool 
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Incentives  

Innovation 
targeted at 

masses  
(e.g. M-payment) 

Innovation from 
grassroots (e.g. 
cycle powered 

machine, low cost 
tablet) 

Technical + Mgmt. 
Advisory 

Support Facilities 

Promotional Support 

Linkage - Financing 

Inclusive Innovation Programme 

Commercialised 
Products & 

Services to mass 
markets (incl. 

Govt. 
procurement) 

 

Contex
t 

HIP 6 of SME Masterplan will empower 40% BOP 



Increase business 
formation 

Expand no. of high growth  
& innovative firms 

 
Raise productivity 

 

Average annual increase of  

10%  
in high growth & innovative firms 

RM47,000 

RM91,000 

Avg. annual increase 

RM/worker 

15% 

2000 2020 

% of GNI 
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Intensify formalisation 

The high impact programmes to contribute significantly 
towards achieving targets under each goals 



STRATEGIC THRUST IN 
RMKe-11 

Resource pooling, shared services & bulk 
purchases 

ST1 

ST2 

ST3 

ST4 

ST6 

ST5 

Enhancing inclusiveness  
towards an equitable society 

Improving wellbeing for all 

Accelerating human capital 
development for an advanced 
nation 

Pursuing green growth for 
sustainability and resilience 

Strengthening infrastructure 
to support economic expansion 

Re-engineering economic 
growth for greater prosperity 

HIP 6: Inclusive Innovation 

Integrated entrepreneurship programme 
including ICT adoption & for B40 

Reskilling and upskilling workers 

Strengthening curriculum for TVET 

Ensure new entrants meet the 
industry requirements 

Strengthening infrastructure in Sabah & Sarawak 

Enhance trade facilitation & logistics 

HIP 1: Integration of Biz Registration & Licensing  

HIP 2: TCP 

Government procurement policy 

HIP 3: SIP HIP 4: GoEx 

6 MEASURES UNDER THE 
SME MASTERPLAN 

Provide integrated entrepreneurship support to 
enhance Bumiputera economic participation  

SME Masterplan is the basis for the recently released 
RMKe-11 

55 
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SME Corp. entrusted to raise the incomes of B40 
households… a socio-economic agenda 



Emplyt 

38 

GDP Growth 

Projections by SME Corp. Malaysia 

Economic Contribution in 
2020: 

GDP 

Exports 

35.9% 41% 41% 

65.0% 62% 65% 

2014 2020 

17.8% 25% 23% 

2020 
(rev) 

Employment 

End target is to increase contribution to GDP to 
slightly over 40% by 2020 



Thank You 
www.smecorp.gov.my www.smeinfo.com.my 1-300-30-6000 

Find us on Facebook 
SME Corp. Malaysia 


