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CHALLENGE:
SOME LAST MILE COMMUNITIES
HAVE NO TECHNOLOGY AT ALL
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CHALLENGE:
SOME EXISTING PRODUCTS A «'1 |
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SOLUTIONS
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MANY GREAT TECHNOLOGIES EXIST
BUT ARE NOT REACHING THE PEOPLE
WHO NEED THEM

- PEOPLE IN
I-'II'FEE(: ﬁl:leng‘lYG DEVELOPING
COUNTRIES

* Users can't afford the technologies upfront without
credit or repayment schemes

* Manufacturers can't reach users in remote areas
* No way to introduce products and foster adoption
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SPEND THEIR EXTRA INCOME
TO BENEFIT THEIR FAMILIES




)

.F* MARKETING
SKILLS TO &
STAR
WOMENSO

17 »KOPERNIK

SERVING THE LAST MILE




LAST MILE

NG THE

SERVI

»KOPERNIK



»KOPERNIK

19

SERVING THE LAST MILE



MAMA ROVINA'’S STORY




L . S S AV LRV

1.7\3\".

» LT R
= WOMEN HAVE A VITAL ROLE TO PLAY IN EXPANDING ENERGY ACCESS
“AND ACCESS TO' SIMPLE AFFORDABLE, LIFE-CHANGING TECHNOLOGY
IN REMOTE'REGIONS CREATING A CLEANER, HEALTHIER, SAFEgg -~
ENVIRONMENT FOR THEMSELVES, FOR THEIR FAMILIES, AND FOR
FUTURE GENERATIONS.
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WE BELIEVE THAT THIS MODEL OF CLEAN ENERGY MTCRQ SOCIAL-

ENTERPRISE IS AN EXTREMELY EFFECTIVEW
REMOTE VILLAGES. WE WANT TO SEE A SHI
VICTIMS OF ENERGY POVERTY, TO SEEING
DRIVING FORWARD CLEAN ENERGY SOLUTIO
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PROVING: LIVES IN

| ING WOMEN AS
MEN AS VI'I'AL ACTORS IN
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N, WHEI | EMPOWERED, ARE VITAL TO
ESS WHERE IT IS NEEDED THE MOST.

»KOPERNIK

SERVING THE LAST MILE




RECOMMENDATIONS FROM KOPERNIK
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WE ENCOURAGE YERNMENT AND DONORS TO ALLOCATE
INVESTMENTS TO PROGRAMS IN THE REGION WHICH REFLECT
WOMEN’S NEEDS EATE NEW ECONOMIC OPPORTUNITIES FOR

WOMEN.
PKOPERNIK
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1 WANT TO DEDICATE MY LIEE-TO THE COMMUNITY. | WANT ALL |
OF US TO LIVE A BETTER LIFE-WHAT 1'DO IS SO SMALL, BUT IT
BENEFITS SO MANY. IT OPENS MINDS FOR THE COMMUNITY TO
TAKE CARE OF THE ENVIRONMENT, SAVE MONEY FOR DAILY
NEEDS, AND PLAN FOR THE FUTURE.” - KAK BOLEN
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